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MAJORIS CREATIVE

SHAPING BRANDS AND
DIGITAL EXPERIENCES FOR
B2B TECH BRANDS
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Fresh graduates, explore whatisiit like to work at
YouNet at our first career orientation webinar.
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& Majoris

Majoris is one of the few digital marketing agencies that focuses on serving B2B tech
brands in Asia, helping them develop vision-driven brand identities, create conversion-
focused websites, and provide humanized digital experiences.

We are the strateqic partner of our clients—B2B tech companies and startups—who
have the courage to transform thousands of businesses in Asia with technology. They
assist businesses in elevating the people experience, streamlining supply chains,
making better business and marketing decisions, transforming e-commerce, and
smartly improving business operations.

As an Asian-rooted agency, we embrace the diverse culture and market dynamics of
the reqgion, especially in B2B technology, which requires fresh perspectives with
proven practices to address Go-to-market challenges and opportunities, ultimately
accelerating business technology adoption through effective marketing and
branding.



Selected clients
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ATALINK

Atalink, one of our most ambitious client,
entrusted us with exciting projects, from
shaping their Go-to-Market strategy to
transforming their branding, identity,
websites, and marketing materials.

@ omni

Omni HR, a Singapore-based startup,
was a battle-tested client in agile
optimization, seamlessly integrating
branding with marketing performance to
produce impactful results.
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- Grove

Over 2.5 years, our team assisted Grove
HR to create one of Asia's most excited
HR software brand and help built a
marketing engine that acquired over 5K
customers from scratch.

Decision Lab

Decision Lab's +9-year partnership has
profoundly impacted Majoris. Throughout
our journey, we have grown together,
consistently shaping Decision Lab's visual
communication and digital experiences.

<9 YouNet [ Esevel

Majoris was honored to revitalize and
transform YouNet, the leading sociall
intelligence brand in Vietnam, into a
cutting-edge entity aligned with its new
vision for expansion in Southeast Asia.

CONSENSYS"""

Collaborating with Consensys has
pushed our creative boundaries, enabling
us to communicate complex product
concepts through user-friendly website
designs and crafted sales materials.

&> Majoris



How we shape B2B tech brand

Vision-driven

Your B2B tech brand should clearly
and vividly express the essence of
your business, aspirations, and
vision, shedding light on how your
solutions would be relevant now
and in the future.

Through our research-based
approach, we gain insights about
your offerings and customers to
uncover distinctive attributes of

your tech brand, ultimately educate
our brand communication strategy
and design process.

Purpose-led

Defining a clear brand purpose is
essential for effective customer
acquisition and fostering enduring
relationships, particularly when your
solutions are transforming daily
work processes.

We study your organization's core,
pinpointing emotional connection
points and triggers, and identifying
pioneering movements that your
brand should spearhead or engage
in — shaping your desired brand
positioning.

Humanized

Infusing human traits into your
brand shapes a personal identity in
customers' minds, easing
technology integration into their
work life and seamlessly removing
adoption barriers.

We dive deep into understanding
your buyer personas, their journey,
challenges, and how your solutions
provide relief. With this insights we
craft compelling communication
and visual elements to inspire
meaningful engagements.

& Majoris

Pragmatic

A pragmatic B2B tech brand
balances vibrancy and simplicity,
allowing for future enhancements
while considering your marketing
long-term operational practicality
and limited resources.

To maximize your brand's potential,
our final step involves simplifying
design and communication to focus
on essential elements. We offer
easily reusable templates
accessible for everyone within the
marketing team.



What We Do

Brand Discovery

Market and Competitor Analysis
Brand Attributes, Personas / ICPs
Brand ldentity

Brand Story

Tone of Voice

Overarching Messaging

Decision Lab

Welcome to
Decision Lab
new visual
identity

Decision Lab

brand guideline

Version 10, | Decision

Lab | June 2023

Use colors to
express your
content

Digital, Tech, Financial Color Palette

We present the
factas they are

Applications STYLE - HALF BODY PORTRAIT WORKING S




ATALINK

Revitalizing the corporate
and product website, with
impactful marketing
materials

Majoris revamped Atalink's brand through a dynamic
website, delivering a comprehensive visual design system for
consistent and sustainable brand growth while accelerating
sales quality.



Atalink's website

Visit Atalink's website
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http://atalink.com/

ATALINK

Atalink is a unified supply chain management (SCM)
platform which seamlessly connect your business,

suppliers and distributors - with standardized master
data

HEADQUARTERS
Ho Chi Minh City, Vietnam

INDUSTRY

SaaS, Supply-chain Management

COMPANY SIZE

51 -200 employees

FUNDING
$1-3M

SERVICES WE PROVIDED

® Branding Strategy

® Brand ldentity & Expression
® Brand Guidelines

® \Website Design Development

® Marketing Materials

Client

Atalink, headquartered in Vietnam, operates as a
comprehensive SCM platform featuring
modules for purchasing management, sales
order management, warehouse & inventory
management, and a B2B Marketplace.

Established in 2017, the company has grown to
over 100 staff members and, in 2023, undertook
a brand renewal to solidify its position as a
leader in the Vietnamese supply chain
management sector.

Problems

Having faced challenges in marketing and
reaching their target audience for five years due
to an outdated brand image, Atalink urgently
needs to refresh their brand identity to convey
their vision of supply chain management and
establish their brand position in the market they
aspire to.

& Majoris

Solutions

We executed a comprehensive rebranding
initiative for Atalink, including the development
of a new website with enhanced user
experience.

Collaborating closely with their marketing team,
we established a scalable and consistent design
system covering modules, components, spacing,

color schemes, and typography guidelines.

Impacts

As a result, Atalink not only gained a refreshed
and modern brand image but also a powerful
toolset to communicate their expertise
effectively. The rebranding efforts positioned
them as a leading authority in the supply chain
management sector, reinforcing their credibility
and attracting new opportunities in the market.
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Mayjoris crafted a brand strategy for Grove HR,
delivered the initial website, executed result-driven

ush Jain I
inbound marketing activities, and established a A it I
= e
comprehensive product-led growth model. e -




GROVE HR

Grove HR is an all-in-one HR platform for modern
companies who want to centralize all their HR tasks,
automate repetitive procedures and empower
employees to bring their true selves at work and
express their full potential.

HEADQUARTERS
Atlanta, US

INDUSTRY
SaaS, HR Tech

COMPANY SIZE

51 -200 employees

SERVICES WE PROVIDED

Research

Branding Strategy

Brand Identity & Expression
Brand Guidelines

Design System

Website Design & Development
Build CMS on HubSpot

Client

Launched in 2018 under the umbrella of KMS
Technology, Grove HR is not just reliable and
secure butis also guided by a team of HR
experts known for developing top-notch
technology solutions.

The core vision of Grove HR is to make work
inspiring and fulfilling, aligning with the evolving

landscape of work environments.

Problems

Facing the challenge of aligning their brand
identity with their Global Go-to-Market strategy
and addressing the changing landscape of HR
trends, including hybrid work setups, remote
staff management, agile organizational
structures, and shifting HR expectations, Grove
HR sought solutions to enhance their customer
understanding and develop a marketing
operation that responded adeptly to these
emerging needs.

& Majoris

Solutions

In response, Majoris undertook the task of
revamping Grove HR's brand identity, improve
digital experience, and optimizing conversion.
Our efforts resulted in the creation of a new
website with a streamlined user experience and
seamless CMS integration, bolstering their
inbound marketing activities and supporting
their Product-led Growth model.

This revitalized brand identity permeates digital
and offline engagements across numerous
touchpoints, ensuring consistent and impactful
interactions with their audience.

Impacts

Through our collaboration, Grove HR is now
better positioned to meet the challenges of the
contemporary HR landscape in Asia, while
delivering an exceptional digital communication
experience to their customers and users.



Grove HR's website

Visit Grove HR's website

Products +  Resources v  Pricing  Company

RECRUITMENT SOFTWARE

A

e talents faster and

@ FIREGROUP
() FIREGROUF

Power up your hiring process with Grove HR

Build your career site with ease, expand your talent pool and simplify your hiring processes.

&0

Get your branded career site Collaborate seamlessly Make offers - quickly

Publish you
secor y o omments f es and set hiring pipeline easily, a

offers and pre-onboard

cie ring and

seamless candidate management

Career Page “

Products v Resources »  Pricing  Company v sonn [

tasks, not ~Try out now

RECRUIT. ONBOARD. MANAGE

The Easiest Way to

Start for free

=1

Thousands of HR profe leverage Grove HR
to eliminate manual processes

g tasks. This helps improve your company's employer branding,

a more engaged and produ Kfos

All-in-one HR software solution for the entire team

Product v Resources v Pricing  Company v

Steve Jobs Ieadershi;i:“Sty?e
changed the game for.
Apple

#2 in Employee Experience:

nvironment plays a hugetelein how

s I you get to become in your €areer path.

Let's learn from Steve 3

CATEGORIES ~ Workplace Professionals Growth Talent Magnet Employee Experience People & Organization People &

What's happening

Watch out for 10 toxic culture Why companies outsource HR Steve Jobs leadership style
red flags at your company (and why you shouldn't) changed the game for Apple

#InspiringWorkplace

# Wellbeing Co, Indonesia =

20 heartfelt vi
recognition id|
your remote td



http://grovehr.com/

&) Majoris

Sy
<

Grove

Best one stop HR tool

Multigenerational Workforce
in Post-Pandemic Workplace
research by Rachele Focardi

Easy onboarding of employees, easy
to customizing the forms. Attendance
makes very easy to track employees

Access to the full report
A chance to win $50

Solutions Architect
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The essential Employee
Handbook template
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Y Grove LIVE SPECIAL Thursday, May 27th | 1:30pm IST / 3pm ICT ‘,‘ L ¥ Grove
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(YOUNET GROUP)

Transforming Vietham's
leading social intelligence
group with a new brand
identity

Mayjoris refreshed YouNet Group's brand with a
forward-looking strategy, creating a powerful visual
and verbal identity for scalable regional expansion.
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YOUNET GROUP

YouNet is the leading SocialTech Group creating value

for enterprises by applying Social Technologies in a
variety of business areas including sales, marketing,
and operations.

HEADQUARTERS
Ho Chi Minh City, Vietnam

INDUSTRY

Data Intelligence & Social Listening

COMPANY SIZE

501 -1,000 employees

SERVICES WE PROVIDED

® Branding Strategy

® Brand Identity & Expression
® Brand Guidelines & Playbook

Client

Since its inception in 2009, YouNet Group has
been a trailblazer in leveraging social
intelligence and technology to optimize sales,
marketing, and operations, delivering
comprehensive business solutions for
Viethamese and FDI clients in Vietnam

Problems

Having spearheaded the realms of data
intelligence and social listening for 14 years, the
YouNet brand faced challenges in articulating its
vision effectively. Compounded by numerous
M&A deals, the brand became fragmented
across subsidiary companies, hindering
consistent communication.

Recognizing the need to unify their brand
identity and convey their vision of Data & Sociall
Tech consistently, especially in anticipation of
regional expansion, YouNet Group in
partnership with Majoris embarked on a mission
to revamp their brand identity with.

& Majoris

Solutions

Our solution involved a comprehensive rebrand,
updating the logo, color scheme, Ul, and verbal
identity. We also created a flexible brand
strategy for their regional expansion, ensuring
cohesive communication across subsidiaries,
establishing YouNet Group as a unified global
presence in Data & Social Tech.

Impacts

The revamped brand identity of YouNet Group
fostered a unified company culture, boosting
employee morale and productivity. Externally,
consistent messaging enhanced customer
recognition, attracting new clients and
deepening existing relationships.

The flexible brand strategy facilitated seamless
global expansion, solidifying YouNet Group's
credibility and reinforcing its reputation as a
trailblazer in Data & Social Tech, driving growth
and meaningful industry connections.
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OMNI HR

Omniis an All-in-One HR Software for growing
modern teams in SEA which helps hire, onboard,
manage, and pay employees with one easy-to-use
platform.

HEADQUARTERS

Singapore

INDUSTRY
SaaS, HR Tech

COMPANY SIZE

11 - 50 employees

FUNDING
~$3M

SERVICES WE PROVIDED
® Ul design for Conversion Rate Optimization

® Product visualization

Client

Omni HR, a Singapore-based HR tech company
with a global presence, sought to optimize their
brand for increased conversions and expand
their reach in regional and global markets.

Problems

As the company grew, Omni HR faced the
challenge of optimizing their brand to boost
conversions and expand into new markets. Their
goal was to present their next-generation
employee management platform in a clear,
compelling way that resonated with a global
audience.

Solutions

Majoris Digital conducted a thorough audit and
research of Omni HR's products and marketing
materials. We introduced a new set of Landing
Pages and upgraded the overall branding for
Go-to-Market activities.

& Majoris

Additionally, Majoris Digital implemented
strategic Ads Management and continuous
Conversion Rate Optimization, ensuring the
marketing efforts were precisely targeted and
highly effective.

Impacts

The collaborative efforts led to a transformative
shiftin Omni HR’s market approach. The newly
designed Landing Pages not only simplified their
offerings but also significantly increased
conversion rates. Strategic Ads Management
and Conversion Rate Optimization techniques
further maximized their reach and impact.

Omni HR is well heading to expand its global
footprint, establishing a robust market presence
and achieving remarkable business growth.
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Majoris enhanced Omni's go-to-market approach L= rL7
with holistic Ul design for conversion rate AR - =
optimization, simplifying customer comprehension

and facilitating global expansion. T
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Omni HR's Landing Page

Visit Omni HR's website

& omni

Omni HR Payro" Start employing anywwhere
Services

Modern teams need
All-in-one HR Software
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Run payrollin 90 seconds

Ominihelps you streamiine your business operations with ightning- fast payroll processing.
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Employee working setup
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100% error-free guarantee Automatic tax fi Dedicated mobile app
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“As @ seasoned user of various HR software, I've found Omni's *Thanks to Omni, the onboarding process at Ajaib is now quick

level of attention and dedication in assisting their customers and easy. Omni has helped us become well-organized in data

surpasses countless reputable HR providers in the market. management and it has made the procedure seamless. It is now
very easy to manage employee data with a few clicks.
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Simplified, seamless local payments - done quickly
‘Omni truly understands the challenges HR professionals face,

«and their platform is perfect for any fast-growing companies What we love about Omni is how customizable and easy-to-use

looking to resolve modern HR problems.”

@ Bilal Wal
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Everything you need to
supercharge employee
management

With Omni's all-in-one HR suite, you can hire, onboard, manage,
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Elevating the brand
identity in reshaping the
future of agile market
research

Majoris transformed the existing visual identity and
simplified its application on various touchpoints to
tie in the visual storytelling of the new Decision Lab
brand.

&) Majoris




DECISION LAB

Decision Lab is a market research firm that making
marketing more data-driven, agile, and connected with

new thinking and technology.

HEADQUARTERS
Ho Chi Minh City, Vietnam

INDUSTRY

Market Research

COMPANY SIZE

11-50 employees

SERVICES WE PROVIDED

® Branding Strategy

® Brand Identity & Expression

® \Website Design & Development
® CMS Integration

Client

Decision Lab pioneers innovative marketing
strategies in Vietham, blending cutting-edge
technology with market research expertise. Their
unigue approach combines thought leadership,
problem-solving skills, and robust data
solutions, making them the top choice for
transformative brands adapting to market

changes.

Problems

Decision Lab aimed to modernize its brand
identity and digital presence. Specifically, they
sought a premium and reliable image tailored
for leading brands, especially in the banking and
finance sector.

Solutions

Majoris collaborated closely with Decision Lab's
management and marketing team to undertake
a comprehensive brand transformation.

& Majoris

This involved redefining their brand identity,
creating a visually engaging website, and
developing impactful marketing materials.
Majoris simplified the existing visual identity,
ensuring its seamless application across various
touchpoints. The goal was to align the brand's
visual storytelling with the forward-thinking
ethos of the new Decision Lab brand.

Impact

The collaboration led to a potent rebrand,
elevating Decision Lab's market presence. Their
modernized brand and user-friendly website
boosted credibility, attracting a broader
clientele, especially in banking and finance.

Leveraging thought leadership and appealing
visuals, Decision Lab became the preferred
market research firm for innovative brands,
driving growth, expanding their client base, and
cementing their status as a leader in agile
market research.
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Decision Lab's website

Visit Decision Lab's website

Solutions v Insights v

Decision Lab Solutions v Insights v Aboutus v

Decision Lab Solutions v Insights v Aboutus v

1 H Y 8 . > :::Z:I:brury
Making marketing Customised Research
m o re d a ta E d rl ve n g Fast-turnaround & In-depth bespoke

qgile' and con nected P tresearch EuroCham Business b A
We drive new thinking and technology as the most g

modern agency in Vietnam

EuroCham Business Decision Lab Automotive The Future of Work

Business Climateindex  Rankings  TrendReport Connected Consumer

The most
modern agency

Global events and technology are transforming Vietnam
into an interconnected society. As consumer behavior
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Consumer Q4 2022 Index

Quarter 4, 2022

Rankings 2023

EuroCham
Business Climate
Index
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Decision Lab

Macy Tran Nguyen

Client Service Director
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Helping brands navigate the market

DecisionLab

iIr People
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Thanh Cao

Who we are
looking for

DecisionLab

Thisroport was roviewed and audited by the
folowing project
questions orinquiries ploase contact

mbers.Forfurther
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DecisionLab

&

Decision Lab

Winning financial

consumers during

uncertain times

oo

FINANCIAL TRENDS REPORT 2023
08/2023

Key highlights

AN INCREASE OF CAUTIOUS
[ OPPORTUNITY SEEKERS.

foritsing financial safety, but

MeacT

looking for high-gains opportunit

DecisionLab

Cri

for financial institutions
that provide savings/
time deposits

LINES ARE BLURRING BETWEEN
FINANCIAL PROVIDERS

ook into financial

tsto find

limited by their category and
provide be:
t the marke

Consumer brand tracking
for the Financial Times in
Southeast Asia

The st of consideration factors s getting bigger. A

DecisionLab

Top 5 factors considered when choosing an nstitutionto open
a savings/time deposit account

Trustworthy, estoblis

High interest rate

ical success factors

o withdraw the funding

To be competitive in the payment market a brand needs to strike a balance between the
trustworthy reputation, digital presence & functionality with an excellence in customer service.

Meeting the customers’ expectations for your category only won't be enough.

Top S factors considered when choosing a finaneialprovider t make payments/transai

ITIS BECOMING INCREASINGLY

DIFFICULT TO RECRUIT CUSTOMERS
The brand consideration standards

Financial providers must u

customer-centic thinking to

provide customers a holistic brand

DecisionLab

Securities companies are still the go-to platforms for trading, however younger
generations are starting to use the alternative options too, like digital wallets & retail

Type ofnstitutions usod to trade securites (stocks, bonds,index funds, TFs, inv
packages..)

1.46

Mastercard’s BNPL service

DecisionLab

leaders’ skepticism

& Majoris

status is still challenging.

6DP Growth in quarter (20

A few of our selected finance clients

MEKENG AGB  HSBC
QD Ri8

HoME N Grab PRUDENTIAL

Oowioe HiMO  ZdoTW  Qpwmar

+40

KKafi

2)

Cumlative Vistnam's trade-in goods (frst

S months of 2022vs. 2023)

DecisionLab

BPay

B

Methodology

The purpose of this study
to collect tha consumer
opinions about their

financial priorities,financial e

activity choices, brand

financial services marketers
dentify any potential

financial landscape.

The data ted
from:

DecisionLab

Weak economic growth, significant decline in exports & imports, along with business
ici economy’s performance indicate that the consumers’ financial

Reach out to us
aos

2nd Floor - Sonatus Building,

15 Le Thanh Ton, District 1,

Ho Chi Minh City, Vietnam

+84 287101 0199
decision@decisionlab.co

www decisionlab.co
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converting website
experience in the age «

data analytics
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Perfo, Mance atan angd Op“mize

Majoris empowered product comprehension through
people-friendly website design and meticulously
crafted sales materials. —



CONSENSYS

Consensys is an all-in-one e-commerce review
analytics platform to help you learn and optimize your

brand performance at any online marketplace.

HEADQUARTERS

Singapore

INDUSTRY

Market Research, E-commerce

COMPANY SIZE

11-50 employees

SERVICES WE PROVIDED

® Branding Strategy

® Brand ldentity & Expression

® \Website Design & Development

Client

Consensys is your go-to e-commerce review
analytics platform, offering all-in-one solutions
to optimize your brand performance across
online marketplaces. With advanced analytics,
we empower businesses to adapt, learn, and
excel in the dynamic digital landscape.

Problems

Consensys, a team of insightful technology
experts, aimed to enhance their brand identity
and digital presence to better serve their e-

commerce clients.

They faced challenges in effectively
communicating the unique value of their
Machine Learning and Natural Language
Processing solutions, as well as articulating the
intricacies of their services to potential

customers.

& Majoris

Solutions

In collaboration with Consensys, Majoris
became an integral extension of their marketing
and design team. Through a meticulous process
of design, testing, and iteration, we crafted a
wide array of product visualizations for their
website and company sales kit.

Our goal was to create a visually compelling
narrative that effectively communicated the
depth and scale of Consensys' offerings.

Impact

The collaboration transformed Consensys, led
to increased visitor engagement, higher
customer trust, driving business growth,
establishing them as a prominent player in e-
commerce technology.



Consensys website

Visit Consensys's website

CONSENSYS™** Products +  Customers  About  Contact m

Fulfiment

EXPLORER
Service

Decoding key ol = ~:
drivers forbrand -/ \
success B D r

\ 2

Quaity °

o

Category specific deep dives using thousands of
product reviews to uncover what consumers really need.
Decode the growth tactics to enable a Drive to 5-star.

Harness millions of reviews for
brand insights

Learn more with a live demo

Lastreviewed n Singapore. on Aprii 13,2021
485 5K e

om reviews, then assigned

ove this lipst

analytics frai

jork

[moisturizing o
opics.

wait 6 days for d

emed |box's seal opened before

Review of Nataly Nguyen

9

CONSENSYS™** Products +  Customers  About  Contact m

Turning ecommerce
reviews @ into growth
opportunities

Consensys is an all-in-one e-commerce review
analytics platform to help you learn and optimize
your brand performance at any online marketplace

Get started today 7

Harness millions of reviews for
brand insights

Allow actionable e-commerce insights to spread
across your organization

\ P 0 s oene T 5.5

Sheshine, GenZ Edition
10.59 USD

485 @80 e

I love this lipstick! It feels

[moisturizing on =y

lasts forever. But

|wait 6 days. fox

9

RETRIEVING E-CONMERCE REVIEW DATA

ORMATION © GENERATE ACTIONABLE INSIGHTS

& Majoris

CONSENSYS™* Products ~  Customers  About  Contact m

Learn how Consensys help
leading fast-growing brands

How to be the number 1 review How Shell gained strategic How J&J acquired in-depth online
brand in Malaysia ecommerce visibility and advantage contact lens buyer behaviors
Read the cas b lxdonesia (Coming soon] &

[Coming soon] &

R
s |

Heineken Vietnam Enhancing
with online retailers and
resellers with Consensys

[Coming soon] &

Trusted by leading brands and
retailers

“Consensys ShareTrack has allowed us to understand and track our
market share for our key categories across multiple e-com sites and
markets. Finally, an e-com market share provider that is clear and
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Sheshine, GenZ Edition,
Lipstick, 0.17 oz.

10.59 USD ~ricing

Review
Last reviewed in Singapore on April 13, 2021
4.85 (25K) wewes Rating

"I love this lipstick and the coloxr! It
feels |moisturizing on my lips, and it
lasts forever. The only minus was I had
to |wait 6 days for delivery, and it

seemed |box's seal opened before"

Review of Nataly Nguyen

9

BRANDS PERFORMANCE REPORT

Segments Brand Sub-brand
Sheshine GenZ
——— | C-Thu
Amor Vivid Pink
——  Buming
Gel Golden Lumina

= Alicia

& Majoris

o BESS Merchandize
TIKI
3.65 2k A x kA w K

"I ordered two boxes but

received only a box . At 6/2 stated show
shipped but till today 12/4 I still

not yet received it . Complaint 3x, but

Nno Iresponse.

TOPIC WATCHED:

b Delivery Speed /A  Wrong Product

&  Customer Services



% Filum

Né‘r: tén_g hgp nh.é;t
Revolutionizing Customer =  * #5
Experience Platform
through A Strategic | _—

Designh Partnership

Mayjoris's enhancements ensure a cohesive and
modern look that aligns with the innovative nature of
Filum's Al-driven services, enhancing both user
engagement and brand perception.




FILUM

Founded in 2020, Filum aimed to build data solutions
that helped businesses leverage technology in their

operations.

After 4 years, Filum recognized businesses needed
more practical solutions to enhance competitive
advantage and ensure sustainable growth. To truly
partner with businesses and grow alongside with them,
Filum is adopting “a new identity” that reflects its
development goals and commitment to generating

sustainable revenue from satisfied customers.

HEADQUARTERS

Vietham

INDUSTRY

Technology & IT Services

SERVICES WE PROVIDED

® Market Research

® Branding Strategy

® Brand Identity & Expression
® \Website Design

Client

Filum is a comprehensive experience
management platform powered by GenAl. It
enables businesses to gain deeper customer
insights, create exceptional experiences, and
drive sustainable growth, all within a single
platform.

Problems

With the urgent timeline for the new product
launch campaign involving customers and
investors, Filum needed to update its brand

identity.

This change would lay the foundation for

communicating new features and advanced
solutions to customers and the community.
Brand assets, including the website, landing

page, and other media publications, needed to

be updated to reflect the new identity.

& Majoris

Solutions

Building an identity that conveys both the
dynamism and reliability of an established tech
brand, while resonating with the business sector,
our brand identity changes include:

Logos

Color palette

Fonts

Design language
Unique brand elements

We created a symbol — the smile and journey —
which combines three images: a satisfied smile,
connection, and the journey of experience.

Impact

The collaboration transformed Filum, led to
increased visitor engagement, higher customer
trust, driving business growth, establishing them
as a prominent player in experience
management technology.



Filum's website

Visit Filum's website

& Filum Nenting ~  Giéiphip ~  Tainguyin ~

(_ FiLum cx pLATFORM

Nén tang hgp nhat
Quan tri Trai nghiém cho
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Customer Satisfaction
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Marketing Executive

Employee ID: 09025
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Launchin
on the World Stage
Sleek, Scalable Brand
Identlty

$

Rework.com

Mayjoris's foundational design elements not only align
with Rework's productivity goals but also position the
platform for a significant global impact, ensuring a
uniform and engaging presence worldwide.



REWORK.COM

Rework.com by True Platform is the leading work

management platform for high-output teams in Asia.

HEADQUARTERS

Singapore

INDUSTRY

Work Management

COMPANY SIZE

11-50 employees

SERVICES WE PROVIDED
® Brand Identity & Expression

® Product Screenshot Design

Client

Rework.com helps businesses simplify work,
boost productivity, and cut costs, all in one
intuitive platform. Thousands of companies
already trust Rework.com to streamline their
processes and achieve their goals.

Problems

Rework.com approached Majoris with the
challenge of establishing a brand identity that
could seamlessly transition from a minimum
viable product (MVP) to a globally competitive

platform.

They needed a brand that was not only simple
and quick to implement but also adaptable
enough to resonate with diverse international
markets. The absence of a cohesive brand
identity was hindering their ability to effectively
communicate their value proposition and
appeal to high-output teams across different
cultures.

Solutions

& Majoris

Majoris redefined Rework.com’s brand by
aligning with their core values and
understanding global market demands. We
developed a sleek, scalable brand identity,
crafting a modern logo, a versatile color palette,
and comprehensive brand guidelines.

Additionally, we introduced unique design
elements and redesigned product screenshots
to enhance visual appeal and functionality. This
strategic branding ensured Rework.com was
primed for global recognition and user

engagement.

Impact

The revamped brand identity significantly
boosted Rework.com's market position, priming
them for a successful global launch. The clear
and consistent branding enhanced international
recognition and trust, leading to increased user
engagement and higher platform adoption rates.
The unified brand experience also strengthened
Rework.com's reputation, making it a preferred
choice for businesses seeking efficient work
management solutions.



Customer Management Process

Welcome to the documents about customer management process in Sales
This documents will help you:

+ Find the summary information of our customers and their contract progress
- Guideline to customer process

« Tools to collaborate

List of customers

S Table View
CCO031/ SecureNet Systems PRODUCT 191 Green Ave, G
CCO016/ GreenScape Solutions ~ OTHER 331 Wellness Ave
€c021/ Tech Innovations Inc. SERVICE  PRODUCT 161 Innovation
Street
€027/ bata Dynamics Inc. OTHER  SERVICE 404 Data Drive, T

CONSTRUCTION

PROJECT sch,
DU
TEMPLATE o

» Analyze requirements

(\ Tracy Lottie Requests

ALL RE s

+ CREATE REQUEST
B Time Away Request 0 » Type: Leave of Absence - Reason: Family emergency requiring my immec

Vendor Payment Approval for IT Services  » Type: Vendor Payment - Vendor Name: IT Solution
Expense Reimbursement Portal » Type: Budget Request - Total Budget (USD): 20000 - De

Request for Monthly Marketing Budget  » Type: Budget R jet (USD): 2

Salary Adjustment Request for High-Performing Employee » Requesting a salary adjustment i

Application for Leadership Development Program  » Expr in the Leadership Devel

Onboarding Request for Marketing Specialist » Initiating the onboarding process for our new




% Rework.com

Workflow Management

CONTENT MARKETING
WORKFLOW MANAGEMENT
CHECKLIST TEMPLATE

Boost marketing efficiency with streamlined content creation,
ensuring consistent messaging and measurable outcomes.




% Rework.com

Navigating the Path to a Productive Workplace

EMPLOYEE HANDBOOK

TEMPLATE

Inform your employees about the essential aspects of working
at our company by using this complimentary employee
handbook template.

e A
s O ¢
~ace® % aas €

Employee
Handbook

Effective Date

June 01,2025

www.rework.com




PROJECT HANDOVER
DOCUMENT TEMPLATE

What we're working on

T Text

¢ Rework.com

11 Heading 1
H2 Heading 2
H3 Heading 3
(&) Code Block

& Quote

= Divider

i Customer Management Process

Welcome to the documents about customer management proceg
I This documents will help you:

Collaborations

Get your teams working together more closely, even if they're far

= Toggle headin

& Toggle headin:

+ Find the summary information of our customers and their contract progress

" Toggle headin;

+ Guideline to customer process

+ Tools to collaborate

List of customers

© Table View Kanban View

er Name & Cod ype of contra @ Collection P Address

N ) T €C031/ SecureNet Systems PRODUCT — 191 Green Ave, Greenville
apart. Centralize project-related communications in one place, :
X X N : ! © CCOl6/ Greenscape Solutions  OTHER - 331 Wellness Avenue, Hea
brainstorm ideas with Whiteboards, and draft plans together with
. T cco21/ Tech Innovations Inc. SERVICE  PRODUCT — 161 Innovation
collaborative Docs. Street
©c027/ Data Dynamics Inc. OTHER  SERVICE — 404 Data Drive, Datatown
Aa
» Analyze requirements
+ Analyze project key d

deliverables

Brian Tr

r
PROJECTED
GROWTH

Moy s
et



ESEVEL'S PLATFORM

| Full-Cycle IT

Management at
Your Fingertips

Crafting a Digite L e
for Esevel to Streat |
Global IT Operations

@ Purchase devices globally

@ Set up laptop and install apps

@ Configure and set security policies

Designed to highlight Esevel’s offerings, the website
features a clear layout that guides visitors through
the platform’s capabilities in managing devices,

apps, and personnel.




ESEVEL

Esevel is a powerful IT management platform that
enables businesses to centralize control over their

devices, apps, and personnel.

HEADQUARTERS

Singapore

INDUSTRY

IT Management

COMPANY SIZE

11-50 employees

SERVICES WE PROVIDED

® Website Design & Development

Client

Esevel streamlines onboarding processes,
enhances security, and provides comprehensive
IT management, all from one user-friendly
platform. Supporting operations in up to 88
countries, Esevel not only cuts IT expenditures
by over 60% but also doubles the speed of IT
task completion, making it an indispensable
resource for managing distributed teams
efficiently.

Problems

Esevel faced significant challenges with their
initial website, which was ineffective at
communicating the comprehensive nature of
their IT management platform.

The website's single-page layout lacked
sufficient details and failed to convey the full
scope of Esevel’s capabilities, leaving potential
clients with a poor understanding of what the
platform offered. Additionally, the absence of
product screenshots made it difficult for users
to visualize the platform's interface and
functionalities.

& Majoris

Solutions

In collaboration with Esevel, we restructured the
site into multiple pages for a clearer, more
organized presentation.

Each page was tailored to highlight different
facets of the platform, incorporating high-quality
screenshots and interactive elements for a
tangible user experience. We also developed
clear, accessible content that effectively
communicated Esevel’s value propositions to a
global audience.

Impact

The redesigned website clearly presented
Esevel's offerings, enhancing potential clients'
understanding and increasing their confidence.
Detailed screenshots and an intuitive layout
demonstrated the platform's effectiveness,
boosting engagement metrics. This also
expanded Esevel's reach into international
markets, attracting a diverse client base and
significantly growing its global presence.



Esevel's website

Visit Esevel's website

(XX J
[V EsEVEL

Simplify IT
Management for
Global Teams

Request a live demo >

Esevel empowers you to centralize device and

Platform  Solutions  Pricing  Aboutus  Resources.

Nick Boyce

> W

application management for your distributed teams.
Streamline onboarding, enhance security and gain IT

oversight - all from one powerful platform.

© Support Across 88 Counties. 24/5 Dedicated IT Helpdesk @ Al-in-One IT Hardware and Software Solution

6tGo 7wire ity

Full-Cycle IT
Management at
Your Fingertips

Manage

BEYOND SHOPPING CART:

The easiest way
to streamline IT
Management

& sPENMO LoCcAD

@ Procure devices globally
© Streamiined Laptop Setup

@ Pre-configured Security Policies

@ seoure

No more procurement and provisioning
bottlenecks
From order placement through delivery to your preferred

location, you'll get a range of device options for your
remote teams that meet your budget and functionality

oo

60%+ 2x

Cost Reducton i IT ter Compltio
it Taske

R

Alex satomon

= Jakarta, Indonesia

Jososscaeg soves | s |
M. 6"

Esevel simplifies complex IT tasks,
enabling quicker deployments and
scalable solutions for your organization.

& off-boarding

zeny

Platform  Solutions

DEVICE SECURITY

Enhance Security
Across Your

Device Fleet

Esevel safeguards your data with robust endpoint security,
including remote lock and wipe capabilties, security
updates, single sign-on, multi-factor authentication, and
password management.

Request a live demo >

GetGo Fwire

MANAGE AND SECURE DEVICE

Take Control and
Safeguard Your
Devices

Our holistic approach ensures comprehensive
security throughout the device lfecycle, including
access control, security updates, single sign-on,
password management and more.

Securely Lock and Wipe
Devices in Minutes

Instantly lock and wipe devices of departing or lost employees,
cutting off access to company data and minimizing security
risks.

Remote Device Access Control

Minimize Risk of Data Breaches

Request a live demo >

& sPENMO

Pricing  Aboutus  Resources

‘ Device Securities

Firewall enable

Aniiviru

LOCAD 0 SiteMinder

Enhanced Data Security

Centralize control for efficient management and robust protection of your devices

Streamlined Compliance
Ensure adherence to IS 27001, SOC 2, GDPR, and other regulatory requirements

Minimize Data Breach Risks

Automate patches and OS updates, and standardize policies to ensure compliance.

Enhance Efficiency

Improve efficiency and security with Single Sign-On and a comprehensive password
manager.

Diana Johnson

Macbookpro
B o conn

PRy ———
© Retieve i
© ResortanDava e

© serwomice

zeny

Platform  Solutions  Pricing  Aboutus  Resources.

GLOBAL DE

Place Your Order, Sit
Back, and Letus f—
Handle Everything o oo

Esevel’s Marketplace

E PROCUREMENT

Delivery Status

© Processing

Esevel streamlines your entire device procurement journey
— from nitial order to final delivery. Explore a broad
selection of devices at competitive prices, tailored to meet
your needs.

Request a live demo >

Laptops/ Notebooks [EIRTS

‘Asus Vivobook RS 75200
1608 RAM | 51268 85D 140° 26

| Meekvazons

608 R | 25608 550 14026

& sPENMO £ SiteMinder

GLOBAL PROCUREMENT MADE EASY

Your Gateway to
Effortless Global
Device
Procurement

Esevel helps to simplify your journey from device
order to delivery across 88 countries, offering cost-

efficient solutions, personalized advice, and optimal
efficiency.

Hassle-Free Procurement

Esevel manages your entire procurement cycle, from the initial order to the final
delivery, ensuring a seamless experience every step of the way.

Extensive Device Selection

Explore over 2000 models of IT devices and peripherals, encompassing a diverse
range of models, accessories, and customization options to perfectly meet your
needs.

Time and Cost Savings

With Esevel, benefit from streamilined operations and pre-negotiated rates. Our
efficient process ensures device delivery within an average of just 3 business days,
saving you both time and money.

Streamlined Procurement
from Order to Delivery

Forget the hassle of managing multiple vendors, tracking
numerous orders, and handling complex logistics. Ju

your order with us, and we'll take care of everything

there, ensuring your devices arrive directly at your doorstep
without any stress.

Complete End-to-End Device Procurement
Order Tracking
Real-Time Order Tracking
Recpent Countey
Hassle-Free Logistics
O s e

P croncossae
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n Minato Jukio

i Video Editor

@ @ Requesting 1 Laptop
Device specification:
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=~ Subscribe to our newsletter
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Explore now -

E Macbook Pro M1 2023
16GB RAM | 256GB SSD | 14.

ESEVEL

Manage all your

Gl PCs Macbooks

devices easily g
with Esevel e {
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Elevate Your
Team's Efficiency

with Streamlined
Device
Management

Book a meeting now

e Offboarding

© Agreemen! ts © Final paycheck

© Disable devices @ Offboarding tasks

Provisioning

Operating System

Settings

i
a Software

Credentials
-

Updates %
b o

[ EeseVEL

Simplify IT
Management for
Global Teams




& Majoris

Let’s build our
Majoris Digital

3" Floor, Duc Nhan Building, 330 Phan Xich Long, f u t u re
Phu Nhuan District, Ho Chi Minh City,
together.

Vietnam

www.majorisdigital.co



