
M A J O R I S  C R E A T I V E

SHAPING BRANDS AND 
DIGITAL EXPERIENCES FOR 
B2B TECH BRANDS



Majoris is one of the few digital marketing agencies that focuses on serving B2B tech 
brands in Asia, helping them develop vision-driven brand identities, create conversion-
focused websites, and provide humanized digital experiences.

We are the strategic partner of our clients—B2B tech companies and startups—who 
have the courage to transform thousands of businesses in Asia with technology. They 
assist businesses in elevating the people experience, streamlining supply chains, 
making better business and marketing decisions, transforming e-commerce, and 
smartly improving business operations.

As an Asian-rooted agency, we embrace the diverse culture and market dynamics of 
the region, especially in B2B technology, which requires fresh perspectives with 
proven practices to address Go-to-market challenges and opportunities, ultimately 
accelerating business technology adoption through effective marketing and 
branding.



Selected clients

Atalink, one of our most ambitious client, 

entrusted us with exciting projects, from 
shaping their Go-to-Market strategy to 

transforming their branding, identity, 

websites, and marketing materials.

Over 2.5 years, our team assisted Grove 

HR to create one of Asia's most excited 
HR software brand and help built a 

marketing engine that acquired over 5K 

customers from scratch.

Majoris was honored to revitalize and 

transform YouNet, the leading social 
intelligence brand in Vietnam, into a 

cutting-edge entity aligned with its new 

vision for expansion in Southeast Asia.

Omni HR, a Singapore-based startup, 

was a battle-tested client in agile 

optimization, seamlessly integrating 

branding with marketing performance to 

produce impactful results.

Decision Lab's +9-year partnership has 

profoundly impacted Majoris. Throughout 

our journey, we have grown together, 

consistently shaping Decision Lab's visual 

communication and digital experiences.

Collaborating with Consensys has 

pushed our creative boundaries, enabling 

us to communicate complex product 

concepts through user-friendly website 

designs and crafted sales materials.



How we shape B2B tech brand
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Vision-driven
Your B2B tech brand should clearly 

and vividly express the essence of 

your business, aspirations, and 

vision, shedding light on how your 

solutions would be relevant now 

and in the future. 

Through our research-based 

approach, we gain insights about 

your offerings and customers to 

uncover distinctive attributes of 

your tech brand, ultimately educate 

our brand communication strategy 

and design process.

Purpose-led
Defining a clear brand purpose is 

essential for effective customer 

acquisition and fostering enduring 

relationships, particularly when your 

solutions are transforming daily 

work processes. 

We study your organization's core, 

pinpointing emotional connection 

points and triggers, and identifying 

pioneering movements that your 

brand should spearhead or engage 

in — shaping your desired brand 

positioning.

Humanized
Infusing human traits into your 

brand shapes a personal identity in 

customers' minds, easing 

technology integration into their 

work life and seamlessly removing 

adoption barriers.

We dive deep into understanding 

your buyer personas, their journey, 

challenges, and how your solutions 

provide relief. With this insights we 

craft compelling communication 

and visual elements to inspire 

meaningful engagements.

Pragmatic
A pragmatic B2B tech brand 

balances vibrancy and simplicity, 

allowing for future enhancements 

while considering your marketing 

long-term operational practicality 

and limited resources.

To maximize your brand's potential, 

our final step involves simplifying 

design and communication to focus 

on essential elements. We offer 

easily reusable templates 

accessible for everyone within the 

marketing team.



Brand Discovery

Market and Competitor Analysis

Brand Attributes, Personas / ICPs

Brand Identity 

Brand Story

Tone of Voice

Overarching Messaging

What We Do 
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A T A L I N K

Revitalizing the corporate 
and product website, with 
impactful marketing 
materials

Majoris revamped Atalink's brand through a dynamic 
website, delivering a comprehensive visual design system for 
consistent and sustainable brand growth while accelerating 
sales quality.



Atalink's website
Visit Atalink's website

http://atalink.com/


ATALINK

Atalink is a unified supply chain management (SCM) 

platform which seamlessly connect your business, 

suppliers and distributors - with standardized master 

data

HEADQUARTERS

Ho Chi Minh City, Vietnam

INDUSTRY

SaaS, Supply-chain Management

COMPANY SIZE

51 – 200 employees

FUNDING

$1 -3M

SERVICES WE PROVIDED

Branding Strategy

Brand Identity & Expression

Brand Guidelines

Website Design Development

Marketing Materials

Client
Atalink, headquartered in Vietnam, operates as a 

comprehensive SCM platform featuring 

modules for purchasing management, sales 

order management, warehouse & inventory 

management, and a B2B Marketplace. 

Established in 2017, the company has grown to 

over 100 staff members and, in 2023, undertook 

a brand renewal to solidify its position as a 

leader in the Vietnamese supply chain 

management sector.

Problems
Having faced challenges in marketing and 

reaching their target audience for five years due 

to an outdated brand image, Atalink urgently 

needs to refresh their brand identity to convey 

their vision of supply chain management and 

establish their brand position in the market they 

aspire to.

Solutions
We executed a comprehensive rebranding 

initiative for Atalink, including the development 

of a new website with enhanced user 

experience. 

Collaborating closely with their marketing team, 

we established a scalable and consistent design 

system covering modules, components, spacing, 

color schemes, and typography guidelines.

Impacts
As a result, Atalink not only gained a refreshed 

and modern brand image but also a powerful 

toolset to communicate their expertise 

effectively. The rebranding efforts positioned 

them as a leading authority in the supply chain 

management sector, reinforcing their credibility 

and attracting new opportunities in the market.
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G R O V E  H R

Building and developing a 
scalable brand with a 
holistic go-to-market 
strategy 

Majoris crafted a brand strategy for Grove HR, 
delivered the initial website, executed result-driven 
inbound marketing activities, and established a 
comprehensive product-led growth model.



GROVE HR

Grove HR is an all-in-one HR platform for modern 

companies who want to centralize all their HR tasks, 

automate repetitive procedures and empower 

employees to bring their true selves at work and 

express their full potential.

HEADQUARTERS

Atlanta, US

INDUSTRY

SaaS, HR Tech

COMPANY SIZE

51 – 200 employees

SERVICES WE PROVIDED

Research

Branding Strategy

Brand Identity & Expression

Brand Guidelines

Design System

Website Design & Development

Build CMS on HubSpot

Client
Launched in 2018 under the umbrella of KMS 

Technology, Grove HR is not just reliable and 

secure but is also guided by a team of HR 

experts known for developing top-notch 

technology solutions. 

The core vision of Grove HR is to make work 

inspiring and fulfilling, aligning with the evolving 

landscape of work environments.

Problems
Facing the challenge of aligning their brand 

identity with their Global Go-to-Market strategy 

and addressing the changing landscape of HR 

trends, including hybrid work setups, remote 

staff management, agile organizational 

structures, and shifting HR expectations, Grove 

HR sought solutions to enhance their customer 

understanding and develop a marketing 

operation that responded adeptly to these 

emerging needs.

Solutions
In response, Majoris undertook the task of 

revamping Grove HR's brand identity, improve 

digital experience, and optimizing conversion. 

Our efforts resulted in the creation of a new 

website with a streamlined user experience and 

seamless CMS integration, bolstering their 

inbound marketing activities and supporting 

their Product-led Growth model. 

This revitalized brand identity permeates digital 

and offline engagements across numerous 

touchpoints, ensuring consistent and impactful 

interactions with their audience. 

Impacts
Through our collaboration, Grove HR is now 

better positioned to meet the challenges of the 

contemporary HR landscape in Asia, while 

delivering an exceptional digital communication 

experience to their customers and users.



Grove HR's website
Visit Grove HR's website

http://grovehr.com/


Case Study



Case Study



Y O U N E T  G R O U P

Transforming Vietnam's 
leading social intelligence 
group with a new brand 
identity

Majoris refreshed YouNet Group's brand with a 
forward-looking strategy, creating a powerful visual 
and verbal identity for scalable regional expansion.



YOUNET GROUP

YouNet is the leading SocialTech Group creating value 

for enterprises by applying Social Technologies in a 

variety of business areas including sales, marketing, 

and operations.

HEADQUARTERS

Ho Chi Minh City, Vietnam

INDUSTRY

Data Intelligence & Social Listening

COMPANY SIZE

501 – 1,000 employees

SERVICES WE PROVIDED

Branding Strategy

Brand Identity & Expression

Brand Guidelines & Playbook

Client
Since its inception in 2009, YouNet Group has 

been a trailblazer in leveraging social 

intelligence and technology to optimize sales, 

marketing, and operations, delivering 

comprehensive business solutions for 

Vietnamese and FDI clients in Vietnam

Problems
Having spearheaded the realms of data 

intelligence and social listening for 14 years, the 

YouNet brand faced challenges in articulating its 

vision effectively. Compounded by numerous 

M&A deals, the brand became fragmented 

across subsidiary companies, hindering 

consistent communication. 

Recognizing the need to unify their brand 

identity and convey their vision of Data & Social 

Tech consistently, especially in anticipation of 

regional expansion, YouNet Group in 

partnership with Majoris embarked on a mission 

to revamp their brand identity with.

Solutions
Our solution involved a comprehensive rebrand, 

updating the logo, color scheme, UI, and verbal 

identity. We also created a flexible brand 

strategy for their regional expansion, ensuring 

cohesive communication across subsidiaries, 

establishing YouNet Group as a unified global 

presence in Data & Social Tech.

Impacts
The revamped brand identity of YouNet Group 

fostered a unified company culture, boosting 

employee morale and productivity. Externally, 

consistent messaging enhanced customer 

recognition, attracting new clients and 

deepening existing relationships. 

The flexible brand strategy facilitated seamless 

global expansion, solidifying YouNet Group's 

credibility and reinforcing its reputation as a 

trailblazer in Data & Social Tech, driving growth 

and meaningful industry connections.









OMNI HR

Omni is an All-in-One HR Software for growing 

modern teams in SEA which helps hire, onboard, 

manage, and pay employees with one easy-to-use 

platform.

HEADQUARTERS

Singapore

INDUSTRY

SaaS, HR Tech

COMPANY SIZE

11 – 50 employees

FUNDING

~$3M

SERVICES WE PROVIDED

UI design for Conversion Rate Optimization

Product visualization

Client
Omni HR, a Singapore-based HR tech company 

with a global presence, sought to optimize their 

brand for increased conversions and expand 

their reach in regional and global markets. 

Problems
As the company grew, Omni HR faced the 

challenge of optimizing their brand to boost 

conversions and expand into new markets. Their 

goal was to present their next-generation 

employee management platform in a clear, 

compelling way that resonated with a global 

audience.

Solutions
Majoris Digital conducted a thorough audit and 

research of Omni HR's products and marketing 

materials. We introduced a new set of Landing 

Pages and upgraded the overall branding for 

Go-to-Market activities. 

Additionally, Majoris Digital implemented 

strategic Ads Management and continuous 

Conversion Rate Optimization, ensuring the 

marketing efforts were precisely targeted and 

highly effective. 

Impacts
The collaborative efforts led to a transformative 

shift in Omni HR’s market approach. The newly 

designed Landing Pages not only simplified their 

offerings but also significantly increased 

conversion rates. Strategic Ads Management 

and Conversion Rate Optimization techniques 

further maximized their reach and impact. 

Omni HR is well heading to expand its global 

footprint, establishing a robust market presence 

and achieving remarkable business growth. 



O M N I  H R

Leveling up the go-to-
market activities with the 
upgrading brand 
experience

Majoris enhanced Omni's go-to-market approach 
with holistic UI design for conversion rate 
optimization, simplifying customer comprehension 
and facilitating global expansion.



Omni HR's Landing Page
Visit Omni HR's website

http://omnihr.co/




D E C I S I O N  L A B

Elevating the brand 
identity in reshaping the 
future of agile market 
research  

Majoris transformed the existing visual identity and 
simplified its application on various touchpoints to 
tie in the visual storytelling of the new Decision Lab 
brand.



DECISION LAB

Decision Lab is a market research firm that making 

marketing more data-driven, agile, and connected with 

new thinking and technology.

HEADQUARTERS

Ho Chi Minh City, Vietnam

INDUSTRY

Market Research

COMPANY SIZE

11 - 50 employees

SERVICES WE PROVIDED

Branding Strategy

Brand Identity & Expression

Website Design & Development

CMS Integration

Client
Decision Lab pioneers innovative marketing 

strategies in Vietnam, blending cutting-edge 

technology with market research expertise. Their 

unique approach combines thought leadership, 

problem-solving skills, and robust data 

solutions, making them the top choice for 

transformative brands adapting to market 

changes.

Problems
Decision Lab aimed to modernize its brand 

identity and digital presence. Specifically, they 

sought a premium and reliable image tailored 

for leading brands, especially in the banking and 

finance sector.

Solutions
Majoris collaborated closely with Decision Lab's 

management and marketing team to undertake 

a comprehensive brand transformation. 

This involved redefining their brand identity, 

creating a visually engaging website, and 

developing impactful marketing materials. 

Majoris simplified the existing visual identity, 

ensuring its seamless application across various 

touchpoints. The goal was to align the brand's 

visual storytelling with the forward-thinking 

ethos of the new Decision Lab brand.

Impact
The collaboration led to a potent rebrand, 

elevating Decision Lab's market presence. Their 

modernized brand and user-friendly website 

boosted credibility, attracting a broader 

clientele, especially in banking and finance. 

Leveraging thought leadership and appealing 

visuals, Decision Lab became the preferred 

market research firm for innovative brands, 

driving growth, expanding their client base, and 

cementing their status as a leader in agile 

market research.



Decision Lab's website
Visit Decision Lab's website

https://www.decisionlab.co/






C O N S E N S Y S

Accelerating high-
converting website 
experience in the age of 
data analytics

Majoris empowered product comprehension through 
people-friendly website design and meticulously 
crafted sales materials.



CONSENSYS

Consensys is an all-in-one e-commerce review 

analytics platform to help you learn and optimize your 

brand performance at any online marketplace.

HEADQUARTERS

Singapore

INDUSTRY

Market Research, E-commerce

COMPANY SIZE

11 - 50 employees

SERVICES WE PROVIDED

Branding Strategy

Brand Identity & Expression

Website Design & Development

Client
Consensys is your go-to e-commerce review 

analytics platform, offering all-in-one solutions 

to optimize your brand performance across 

online marketplaces. With advanced analytics, 

we empower businesses to adapt, learn, and 

excel in the dynamic digital landscape. 

Problems
Consensys, a team of insightful technology 

experts, aimed to enhance their brand identity 

and digital presence to better serve their e-

commerce clients. 

They faced challenges in effectively 

communicating the unique value of their 

Machine Learning and Natural Language 

Processing solutions, as well as articulating the 

intricacies of their services to potential 

customers.

Solutions
In collaboration with Consensys, Majoris 

became an integral extension of their marketing 

and design team. Through a meticulous process 

of design, testing, and iteration, we crafted a 

wide array of product visualizations for their 

website and company sales kit. 

Our goal was to create a visually compelling 

narrative that effectively communicated the 

depth and scale of Consensys' offerings.

Impact
The collaboration transformed Consensys, led 

to increased visitor engagement, higher 

customer trust, driving business growth, 

establishing them as a prominent player in e-

commerce technology.



Consensys website
Visit Consensys's website

https://www.decisionlab.co/
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F I L U M

Revolutionizing Customer 
Experience Platform 
through A Strategic Brand 
Design Partnership

Majoris's enhancements ensure a cohesive and 
modern look that aligns with the innovative nature of 
Filum's AI-driven services, enhancing both user 
engagement and brand perception.



FILUM

Founded in 2020, Filum aimed to build data solutions 

that helped businesses leverage technology in their 

operations.

After 4 years, Filum recognized businesses needed 

more practical solutions to enhance competitive 

advantage and ensure sustainable growth. To truly 

partner with businesses and grow alongside with them, 

Filum is adopting “a new identity” that reflects its 

development goals and commitment to generating 

sustainable revenue from satisfied customers.

HEADQUARTERS

Vietnam

INDUSTRY

Technology & IT Services 

SERVICES WE PROVIDED

Market Research

Branding Strategy

Brand Identity & Expression

Website Design

Client
Filum is a comprehensive experience 

management platform powered by GenAI. It 

enables businesses to gain deeper customer 

insights, create exceptional experiences, and 

drive sustainable growth, all within a single 

platform.

Problems
With the urgent timeline for the new product 

launch campaign involving customers and 

investors, Filum needed to update its brand 

identity. 

This change would lay the foundation for 

communicating new features and advanced 

solutions to customers and the community. 

Brand assets, including the website, landing 

page, and other media publications, needed to 

be updated to reflect the new identity.

Solutions
Building an identity that conveys both the 

dynamism and reliability of an established tech 
brand, while resonating with the business sector, 

our brand identity changes include:

• Logos

• Color palette

• Fonts

• Design language

• Unique brand elements

We created a symbol – the smile and journey – 
which combines three images: a satisfied smile, 

connection, and the journey of experience.

Impact
The collaboration transformed Filum, led to 

increased visitor engagement, higher customer 

trust, driving business growth, establishing them 

as a prominent player in experience 

management technology.
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Filum's website
Visit Filum's website

https://www.decisionlab.co/
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R E W O R K . C O M

Launching Rework.com 
on the World Stage with a 
Sleek, Scalable Brand 
Identity

Majoris's foundational design elements not only align 
with Rework's productivity goals but also position the 
platform for a significant global impact, ensuring a 
uniform and engaging presence worldwide.



REWORK.COM

Rework.com by True Platform is the leading work 

management platform for high-output teams in Asia.

HEADQUARTERS

Singapore

INDUSTRY

Work Management

COMPANY SIZE

11 - 50 employees

SERVICES WE PROVIDED

Brand Identity & Expression

Product Screenshot Design

Client
Rework.com helps businesses simplify work, 

boost productivity, and cut costs, all in one 

intuitive platform. Thousands of companies 

already trust Rework.com to streamline their 

processes and achieve their goals.

Problems
Rework.com approached Majoris with the 

challenge of establishing a brand identity that 

could seamlessly transition from a minimum 

viable product (MVP) to a globally competitive 

platform.

They needed a brand that was not only simple 

and quick to implement but also adaptable 

enough to resonate with diverse international 

markets. The absence of a cohesive brand 

identity was hindering their ability to effectively 

communicate their value proposition and 

appeal to high-output teams across different 

cultures.

Solutions

Majoris redefined Rework.com’s brand by 

aligning with their core values and 

understanding global market demands. We 

developed a sleek, scalable brand identity, 

crafting a modern logo, a versatile color palette, 

and comprehensive brand guidelines.

Additionally, we introduced unique design 

elements and redesigned product screenshots 

to enhance visual appeal and functionality. This 

strategic branding ensured Rework.com was 

primed for global recognition and user 

engagement.

Impact
The revamped brand identity significantly 

boosted Rework.com's market position, priming 

them for a successful global launch. The clear 

and consistent branding enhanced international 

recognition and trust, leading to increased user 

engagement and higher platform adoption rates. 

The unified brand experience also strengthened 

Rework.com's reputation, making it a preferred 

choice for businesses seeking efficient work 

management solutions.
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E S E V E L

Crafting a Digital Gateway 
for Esevel to Streamline 
Global IT Operations

Designed to highlight Esevel’s offerings, the website 
features a clear layout that guides visitors through 
the platform’s capabilities in managing devices, 
apps, and personnel.



ESEVEL

Esevel is a powerful IT management platform that 

enables businesses to centralize control over their 

devices, apps, and personnel.

HEADQUARTERS

Singapore

INDUSTRY

IT Management

COMPANY SIZE

11 - 50 employees

SERVICES WE PROVIDED

Website Design & Development

Client
Esevel streamlines onboarding processes, 

enhances security, and provides comprehensive 

IT management, all from one user-friendly 

platform. Supporting operations in up to 88 

countries, Esevel not only cuts IT expenditures 

by over 60% but also doubles the speed of IT 

task completion, making it an indispensable 

resource for managing distributed teams 

efficiently.

Problems
Esevel faced significant challenges with their 

initial website, which was ineffective at 

communicating the comprehensive nature of 

their IT management platform.

The website's single-page layout lacked 

sufficient details and failed to convey the full 

scope of Esevel’s capabilities, leaving potential 

clients with a poor understanding of what the 

platform offered. Additionally, the absence of 

product screenshots made it difficult for users 

to visualize the platform's interface and 

functionalities.

Solutions
In collaboration with Esevel, we restructured the 

site into multiple pages for a clearer, more 

organized presentation.

Each page was tailored to highlight different 

facets of the platform, incorporating high-quality 

screenshots and interactive elements for a 

tangible user experience. We also developed 

clear, accessible content that effectively 

communicated Esevel’s value propositions to a 

global audience.

Impact
The redesigned website clearly presented 

Esevel's offerings, enhancing potential clients' 

understanding and increasing their confidence. 

Detailed screenshots and an intuitive layout 

demonstrated the platform's effectiveness, 

boosting engagement metrics. This also 

expanded Esevel's reach into international 

markets, attracting a diverse client base and 

significantly growing its global presence.
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Esevel's website
Visit Esevel's website

https://www.decisionlab.co/
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Majoris Digital

3rd Floor, Duc Nhan Building, 330 Phan Xich Long, 
Phu Nhuan District, Ho Chi Minh City, 

Vietnam

www.majorisdigital.co

Let's build our 
future 
together.


